Results

Table 1. Characteristics of Tweets and Twitter Users
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Background

* Community non-pharmaceutical interventions (NPIs) such as social
distancing are important COVID-19 mitigation strategies.

Median (IQR) is presented for numerical variables and N (%) is presented for categorical variables.
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* Timeline: March 27t"— April 10t", 2020
* Population: 574,903 tweets from 347,142 unique users

Emotions

* Approach: natural language processing — machine learning Figure 3. Tweet A) subjectivity and B) sentiment polarity
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